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ABOUT THE CENTER FOR POLITICAL ACCOUNTABILITY

The Center for Political Accountability (CPA) is aprofit, non-partisan organization created Movember

2003 to bring transparency and accountability to corporate political spending. It was formed to address the
secrecy that cloaks much of the political activity engaged in by companies and the risks this poses to
shareholder value.

Working with maee than 20 shareholder advocates, the CPA is the only group to directly engage companies
to improve disclosure and oversight of their political spending. This includes soft money contributions and
payments to trade associations and other-exempt organiations that are used for political purposes.
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strengthen the integrity of the political process. As a result of the efforts of the CPA and its paatners,

growing number of leading public companies, including more than half of the S&P 100, have adopted political
disclosure and oversight.

ABOUT THE ZICKLIN CENTER FOR BUSINESS ETHICS AT THE WHARTON SCHOOL OF THE
UNIVERSITY OF PENNSYLVANIA

The Carol and kaence Zicklin Center for Business Ethics Research was established in 1997. The mission of
the Center is to sponsor and disseminate leadktdge research on critical topics in business ethics. It

provides students, educators, business leaders, and poliers with research to meet the ethical,

governance, and compliance challenges that arise in complex business transactions. The Zicklin Center
supports research that examines those organizational incentives and disincentives that promote ethical
business pactices, along with the firdevel features, processes, and decisioaking associated with failures

of governance, compliance, and integrity.
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EXECUTIVE SUMMARY

The2012 politicakpending racés expected to break ghrior records Meanwhile hiddenpolitical spending
has become juggernaut.

In this context, thesecond annuaCPAZicklin Indexprovidesa comprehensive portrait of how the largest
U.S. public companiesthe top 200 companies in the S&P 500 Indexre navigating political spending and
whether they disclose ifThe 2011 Index, the first of its kind, focused on S&P 100 companies.

In 2012, many largeompanies have increased th&iansparency and accountabilitit the same time, there
remairs great room for improvemengspeciallyby smaller companiesData from the 2012 Index reveal the
following findings:

1 Between 2011 and 2012, amy leadingAmericancompanieshave expanded the scope of their
political spending disclosure and accountabiligthereby providing moremodelsfor other
companies tdfollow and further establishing political disclosure as a mainstream corporate
practice.

Of 88 companies studied by the Indexthe second year in a rqW85 percent improved their overall
scores fopolitical disclosure and accountability

Companieshowing thegreatestimprovementwere Costco, raisinggsioverall score frorthreeto 85
on a scale oferoto 100; The Walt Disngyompany, receiving a score @f 6p from12; and Capital
One Financial, which improved @gerallscoe from20to 63.

1 Almost60 percent oftompanies in the top echelons of the S&P 500 are now disclosing some
political spending information.

Of 196 companies stdied by the Index this ye€a®3, or 47percent,made some disclosure of their
direct political spending including giving to candidates, parties or 527 greupwhile 22 companies
(11 percent) they said their policy is not to engagsuichpolitical spending.

1 Twoout of five companies in the top echelons of the S&P 500 are opening up about their
payments to trade associations.

Seventy out of the 196 companies (36 percent) made some disclosure of their payments to trade
associations, whilaine (5 percent) said they asked trade associations not to use their payments for
political purposes.

1 Companies new to the Indeix 2012were smaller in size and were less likely than the larger
companies to provide full disclosure of political spending, abdard oversight.

Of 109 companies new to the Index, the average overall score for politidatdiecand
accountability was 26n a scée of zero to 100, compared to an average overall scor@ fifrihose
88 companies studied a second year in a row.
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2 CPA excluded four companied/edco, Phillip Morris International, EI Paso Energy, and Progress Erfevgythe top 200 as
they were acquired by others, or, in the case of Phillip Morris, it does not operate in the United States.

{88 & RA NBpbniling.dgthie/Glbgsddybrt page 22f this report, for definition of 527 groups.



1 The 2012 Index identified these corporate leaders for disclosure and accountability: Merck, with an
overall score of 97; Microsoft, overall score of 94; Aflac, 93; Gil@jand Exelorand Time
Warner, Inc., 88&ach

The Center for Political Accountatyilbegan engaging corporations to voluntarily provide disclosure and
oversight of political spending in 2003. Few, if any, companies disclosed their political spending then.

In September 2012he second annual CPAcklinCorporate PoliticaDisclosure and Accountabililgdex
reflects tangible progress. It also reflects vast gaps that shroud many corporate spenders in secrecy during a
bitterly contested election year marked by surging hidden political spending.



INTR@UCTION

The CPAickin Index of Corporate Political Disclosure and Accountability provides a comprehensive portrait
of how leading publiclield U.S. companies addressingpolitical spendingn the first full election cycle
aAyO0S (KS ! o{landnjadCiiidédsUitedeisiaNdn 2040. It depicts:

1 The ways that companies manage and oversee political spending;
1 The specific spending restrictions that many companies have adopted; and
1 The policies and practices that leave room for the greatest improvement

The IndexgivesA Yy #Sa it 2NR || G22t G2 S@OFftdz S gKSGKSNI GKSANI O2
or meaningful accountability. helpscompanies assess whether they are followingtljgactices for

disclosure anéccountability, and thexdent to which they are demonstrating a commitment to these

principles.

The Index draws on a CPA review of practices and policies of the top 2p@miesiin the S&P 500.

YSIFada2NBa 2yfteée | O2YLI yeQa Lt A OA Stimake iy judgh@nBi A OSa I a
Foz2dzi I O2YLI yeé QGPA pidlishedttedrst inded inIX)gEKariIyNg companies in the S&P

100, andis updatingthe Indexannually.

PROTECTINEHAREHOLDERSORPORATIONSNDDEMOCRACY

The Index measures corporate disclosure and accountability for political spending. Since the Center for
Political Accountability began operating in 2003, it has helped advance these themes to company agendas.
Today, more thai00 leading American companieaveused the model proposed by the Center and its
shareholder partners.
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Supreme Court recognized @itizens Unitedndelsewheré the importance of disclosure todh

shareholders and democracy.

SECREPOLITICADOLLARRSINGTONEWHEIGHTS AFTERTIZEN&INITED

Secret politcal spending isurgng,” drawing comparisosito the Watergate erd.The 2012 electionare
predicted to be the most expensive in histbrywith secret political spending expected to setw records.

“Doe v. Reei$ a 2010Jnited States Supreme Couwdse which hiel that the disclosure of signatures on a referendum does

not violate theFirst Amendment to the Unite8tates Constitution.

® Michael HiltzikSecretD2 v 2 NB& Bag BehihtHineiSenesPolitics, Los Angeles Timgdlarch 2, 201® ah ¥ GKS PbPonn YA
in outside spendig the 2006 election cycle tracked by the Washingbased Center for Responsive Politics, only 0.3% came

from 501 groups making no contributor disclosure. By the presidential election year of 2008, the total spent was $585 million

and the undisclosed perotage was 13%; in 2010, total outside spending was about $490 million and more than 27% was
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® Rick HasenCampaign Finance Aft@itizens Unitets Worse Than Watergatlate July 19, 2012John RichardsqrCampaign

Funding Rules Slide Back to Watergate Era, Says Colby Profbsskennebec JourpAlugust 5, 2012

" Center for Responsive Politi@)12 Election Will Be Costliest Yet, With Outside Spending a WildALgyalst 12012
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Thisflood of secret political spending marks the first full election cycle and first peatial election cycle
sinceCitizens United

In Citizens Unitedthe Supreme Court made corporate accountability and transparency even more essential
forinvestorsthatwislii 2 | aaSaa GKS 1AyRa 2F NR&al1a |aa20ral SR A

The decisioreft in placea prohibition on corporations contributing directly to federaralidates and

political parties. At the same time,atlows companies to spendlimited sums in their own names or
contribute to trade associations and other npnofit groups that engage in political spending. The corporate
political spending cannot be coordinated with a candidate or political party.

Citizens Unitegermitted Amercan corporations to decide for themselves how, and to what extent, they
would devote their treasury funds to influence electiaighe federal level

It opened the door to unlimited corporate spending on electiofisalso spurredhe growth of super P8s

and politically active nonprofit groups; the former are required to disclose their donors, the latter are not.
These anonymas-donor groups are callefio1(c)(43 for the section of federal tax law that permits them to
participate in political activityTrade associations, which can use corporate dollars for political purposes, also
are not required to disclose their donors or members.

As these conduiteaveexpanded, iy political donors have beawe emboldened.In addition, theseand
other developments have generated more pressure on corporations to spend to influence eleéfions.

AHEIGHTENENEED FORORPORATRISCLOSURE AMIZCOUNTABILITY

Surging hidden spending anlget proliferation of secret conduits for political monkegvemade the Center
F2NI t 2f AGAOILE 1 O02dzy il oAt AGeQa OF ok chtBalthaf evbld L2 f A G A Ol

In an article published by The Conference Board ReVi@RA spotlighted the risks of companies
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When a company contributes to one of these outside groups, it cedes control over the use of its

funds while remaining accountable to its customers, shareholders, anageasl on how the

money is eventually spent.

I O2yGNROdzGi2NDNa 2¢6y 3I21t& IyR AyGaSydizya OFy 068 SI 3
and external accountability, the groups spend as they please. And if that spending generates

scandat all too possitet a company giving money can find itself mired in controversy and, as a

passive contributor, unable to control the narrative

Shareholders need to know how their money is used to influence elections so they can assess possible risks
and hold a company aountable. Corporations, by channeling contributions through conduits, can leave

8 The Conference Boargéiandbook on Corporate Political Actiyilyovember 2010

°Kim BarkerHow Nonprofits Spend Millions on Elections and Call it Public WelHewsPublicaAugust 24, 2012

1% committee for Economic Developmedititer Citizens Unitedimproving Accountability in Political Finan&eptember 26,
2011.

" Bruce Freed and Karl SandstroBangerous TerrajiThe Conference Board RevjaMinter 2012.
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shareholders unaware of political activity. And many companies are themselves unaware of how their trade
associations, or other tagxempt groups to which they contribute, ueir funds for political purposes.

/[t! YR (G4KS 2KINI2y { OK22f 0oGl2Cdrpotale Pdlitical Ditgsyré &tNJ YI 1S | I
Accountability Indexgainst this backdrop of a political spending landscape transformétitizgns United
that heightens theneed for transparency anaccountability



CHAPTERCOMPARISON OPMPANIEEFROM2011TO2012

Since 2011, many leading American companies have expanded the scope of their political spending disclosure
and accountabilit therebycreating more pressure asther companies to follow syind more incentives

for them to do so.

Graph 1: Percentage of Companies and
Areas of Improvement, 20112012
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Policy

How COMPANIEAREINCREASINEHEIRDISCLOSURE

Of 88 companies studied by the Index for the second

year in a row, an overwhelmimgajority of 75
companies (8percent) improved their overall sco
for political disclosure and accountability

When examined by specific criteriad @f the 88

res

companies (8 percent) improved their score in the

category ofadopting ordisclosingpolicy, 63

companies (7percent) boosted their scoring in the

category ofsperding disclosure practicesand 59
companies (B percent) raised their scores fboard
oversight of political spending.

Among the 88 overlapping companies, CPA found

Direct Spending In 2012,61 companies (6percent) disclosed some information about their direct

contributions to candidates and political partieghile 12 companies (14 percent)l A R

iKSe@

R2Yy Qi

money to them.In 2011, 52 companies ($@&rcent) disclosedome information ad the same 12 companies

refrained from giving

Trade Associationsin 2012, 45 companies (fkrcent) disclosed some information on their payments to
trade associatins, while nine companies (10 percesdiid that they ask trade associations not te diseir
payments for political purposedn 2011, 36 companies (41 percent) disclosed sorfemationand four (5

percent) placed similar restrictions

Independent Expendituresin 2012,24 companies (2percent)disclosed some information abouteir
independent expenditures, while 40 (45 percesd)d theys 2 dzft égage in such spendinig. 2011, 11

companies (1percent)disclosed this informatiowhile 20 (23 percenti I A R

spending

COMPANIESVITHMOSTIMPROVEISCORES

GKSe ¢ 2dz

The followingcompanies received the most improved scofrsn 2011 to 2012:

Costcowholesale Corporatiof éverallscore soared from three to 8% newly available polity
statedthat Costco generally does not use corporate funds for political activities, except for some
ballot measures, and it mandates that its payments to trade associations not be used for political
purposes. Costco does not have an emplefrgaled political adbn committee (PAC).

12 Costco Policy Regarding Spending on Elections and Policy Adva@azgyst 2012.

Ry Qi
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http://phx.corporate-ir.net/phoenix.zhtml?c=83830&p=irol-govhighlights

The Walt Disney Contpy &s€die rose from 18 68. Walt Disney discloses its direct spending on
political candidates and committees and for independent expenditures, and it makes some
disclosure of trade association and fexempt naprofit group (501)(%4) payments.

Capital One Financi@orporationboosted its overall scorieom 20 to 63 Capital One Financial
discloses its direct spending on political candidates, committees, and for independent expenditures
and (501)(c)(4) paymés, and it makes some disclosure of trade association payments.

How CPAVIADETHESEJOMPARISONS

Because some indicators were changed for the 2012Z¢¥in Index, it became necessanatjust some
data from both 2011 and 2012, in order to make the dsgésfor the two yearscomparable The following
adjustments were made

Companies ExcludedRkemoved from the 2011 Index list of companies were AltoaAllstateCorp, Avon

Products Campbell SquCo, EntergyCorp, NYSE Euronext, Regions Finai@uap, Sara Le€orp, Sprint

NextelCorp, Weyerhaeuse€o.and XeroxCorp Thesecompanies belonggin 2011 ¢ the S&P 100 Index,
whichrelies ontwo major measures of companiemarket size and sector ranking. Because the S&P 500 is
structured differently however,these 11 companies did not place in the top 200 companies of the S&P 500

(by market caftalization) in 2011. Accordingly, they were removed foetpurposes of this§ | ND& LY RSEX
leaving 88 companies overlapping from 2011 to 2012.

Indicators RevisedAs mentioned above, CPA tidetedfive indicators used in its 2011 Index (see
Appendix) and added one new indicator. In addition, @&latedfrom the 2011 data an indatorthat asked
whether a company made all of its political contributions and expenditumes & plitical action committee,
because in 20180 score is assigned to this indicatandfly, the newindicator, regarding(501)(c)(4)
disclosureis excluded from the 2012 data because it was not used in 2011.

Scores Based on 100 Percedhlike in the 2011 Index, overall company scores in the 2012 Index were

calculated based on a maximum top score of 100 percent. Company scores for comparison by disclosure,
policy, and oversight also were calculated this way.

11



CHAPTER FINDINGSTOP200 WMPANIES

The Center for Political Accountability began engaging corporatioqmlitical spending, asking thetim
voluntarilydisclose and oversggolitical spending in 2003. Few, if any, companies disclosed their political

spending then.

In Septenber 2012, the second annual GRiklin Corporate Political Disclosure and Accountability Index

reflects tangible progress. It also reflects disturbing gaps that shroud many corporate spenders in secrecy

during a bitterly contested election year, markeg urging hidden political spending.

The 2012 Index examined the top 200 companies, as measured by market capitalization at the end of 2011, in

GKS {3t pnnd ¢KA& NBLNBaSYyiGSR +y SELIYyaAzy FTNRY

below typically refers to 196 companies, not 200, becathsefollowingfour companies were excludetue
to acquisitions or, in the case of ifip Morris Internationalto the fact it does not operate in the United
States Medco, Philip Morris Internatial Inc., El Paso Corp., and Progress Energy.)

CORPORATEEADERS INISCLOSURE AMIZCOUNTABILITY

According to data from the 2012 Index, the following companies ramk ¥sS NJe&uingpacesetters for
disclosure and accountability:

¢ 9 MERCK
- Be well

S® Microsoft

Afiac

(¥J GILEAD

~ Exelon

TimeWarner

Merck ranked #Dbf all companies for the second year in a row, with an overall score of 97.

Although it fell outside the scope of this review, Merck also set an example for pursuing best
practices by voluntarily disclosing its policy priorities for lobbying incautside the United States
andgrants to organizations that represent elected officials to support public policy adv63cacy.

Microsoft has been a consistent leader in corporate accountability and disclosure. The comg
a02NBR ¢dn 20SNIftf Ay (GKA& &SI NR& LYyRSE®
expenditures semiannually. It has extensive managementoaaad oversight for full spending
accountability.

Aflac is a newcomer to the Index rankings. Its practices offer a strong example of a smaller
company leading in political accountability and disclosure. Aflac ranked #3 with an overall s
93.The company makes semiannual disclosure of all direct and indirect political expenditure
Aflac has extensive management and board oversight for political spending accountability.

Fourth in the Index rankings with an overall score of 92, GiEaeinces discloses all of its direct
political expenditures semiannually. It makes full disclosure of its trade association spending
has extensive management and board oversight for accountability.

Exelon, another consistent leader, ranked #5 with an overall score of 88. The company disc
all direct political and trade association expenditusesnannually, anchas extensive
management and board oversight for accountability.

Tied at#5 in thelndex rankings with aaverall score of 88, Time Warneports semiannually on
all direct and indirect political contributions, including payments to trade associations and ott
tax-exempt organizations. It also has extensive management and boardgiveis
accountability.

13 Merck, Public Policy and Advocadugust 2012.
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http://www.merckresponsibility.com/focus-areas/ethics-and-transparency/public-policy-and-advocacy/home.html

ASSESSINBISCLOSURE GPRPORATEOLITICASPENDING

Why is political disclosure so importam¥®closuref corporate political spendingjvesshareholders the
facts they need to judge whether corporate spending is in best interest. It identifies possible sources of
risk.It also helps ensure that board oversight is meaningful and effective.

The Supreme Court strongly endorsed disclosure when it iSSitezéns Unite# ¢ 2 AGK GKS | RSy
Internet, prompt discloswe of expenditures can provide shareholders and citizens with the information
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While the first full election cycle sin€gtizens Unitetias withesseé floodof secret spendingoften called
G R NJ &¥rRintrdasing number of companies at the top of the S&P 500rargingsunlight by
disdosing their political spending:

Graph 2: Level of Disclosure by Expenditure Type

Direct Political Spendiné 47% -_
Payments to Trade Associatior;s 36% 5% 5%
Ballot Initiative Contributions- 36% 5% 5%
Direct Independent Expenditure; 18% [20% e

501(c)(4) Organizations{169%  H56 757

Yes or Partial m Don't Give = No Disclosure

Direct SpendingOut of 196 companies studied by tA@12Index, 93, oralmosthalf (47percent) made
some disclosure of their direct political spendmimcluding giving to candidates, parties or 52@ups ¢
while 22 companies (11 percerggid their plicy is not to engage in sughlitical spending.

Ballot Initiatives Seventycompanies (36percent) disclosed their egnditures on ballot initiatives, while 10
companies (5percen F AR (KS& R2y Qi &LISYR 2y &adzOK YSI adz2NBao

Trade AssociationsSeventycompanies (3@ercent) made some disclosure of their payments to trade
associationswhile nine (5 percenBaid they asked trade associations not to use their payments for political
purposes.

Independent ExpendituresThirty-five companies @ percent) disclosed their independent expenditures
while 40 companies (20 percerdaid their policy is not to engage in independent expenditures

14 citizens United v. Federal Election Commis&isa U.S. 50Bupreme Court of the United States, 20Page 55.
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Social Welfare Organization3 hirty-two (16 percent) of the companies disclosed their payments to
politically active and tagxempt social welfare organizatisncalled (501)(c)(4roups, while 17 companies
(9 percent)said their policy is not to give to these groups.

ASSESSINROLICIES OROLITICASPENDING ANBESTRICTIONS

Why is political spending policy so important? By setting out objective criteria for political spending, a
company provides a context for decisimaking. An articulated policy provides a means for evaluating

benefits and risks of political spending; measuring whether such spending is consistent, and is aligned with a
O2YLJ yeQa anddiNdsdeternmidm b fationale for the expenditure; and judging whether the
spending achieves its goals.

The CP&icklin Index reflects a wide range of policies posted by top 200 companies in the S&P 500 on
political spending. Most of these companies are at least ngptoward an articulated policy. Some of the
posted policies are comprehensive and robust. Some are incomplete and Mexakis a summary of the
policies:

Graph 3: Quality of Available Policies Policies Posted on Websit&lore than half, or 111 out of
the 196 companies (57 percent), providadull political
Brief spending policy on their websites, while an additional 63
P('):”l::(':al Stgg:?ém companies (32 percent) gave brief policy statements that
Spending 320 left room for ambiguity.
Policy
57% To Give or Not to GiveOf a total 192 companies that
No Policy make political expenditure®,68 companies (35 percent)
11% fully described which political entities (i.e., candidates,

political parties, 527 groups, ballot measures, trade
associations501(c)(4)rganizationsetc.) they would or would notgive money to; an additionaié4
companies (24 percent) provided some information on this giving.

DecisionMaking Criteria Of the 192 companies, @@mpanies (31 percent) explained their decisinaking
criteria for political spending, including public jogl priorities; an additiona32 (17 percent) provided
broader language on their spending criteria.

> Eour companies were excluded because their public disclosure and statements to CPA indicated they do not engage in
political spending and they ask trade associations not to spend their payments for political activities. The companiés are I1B
ColgatePalnolive, Goldman Sachs, and Praxair.
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RESTRICTIONS ®LITICASPENDING

Data from he 2012 CP&icklin Index reflects that many companies have placed restrictions on their political
spending. This represents a ma@drange since 2004, when few imposed such restrictions orchear
policies to that effect:

Graph 4: Different Approaches to Political Spending

14
12
7 7
| : I I

No Political PAC Spending?AC SpendingNo PAC, Little No Spending

Number of Companies

Spending, Only Primarily Spending  Except Trade
Direct & Associations
Indirect

No Political SpendingFour companies told CPA or indicated in public disclosure that they do not spend from
their corporate treasuries to influence electiomsd that they ask trade associations not to use their
payments for political purposes.

IBM Goldman Sachs Group, Inc.
ColgatePalmolive Company Praxair, Inc.

PAC Spending Onlgeven companies have a policy that they will not engage in any political spending from
corporate funds and their only political expenditures will come from empldyeeed Political Action
Committees (PACS).

Accenture Public Limited Company lllinois T@l Works

Air Products and Chemicals Praxair, Inc.

BB&T Corporation The Goldman Sachs Group
Dell Inc.

PAC Spending PrimarilfFifteencompanies said most of their political spending was made through an
employeefunded Political Action Committee.

ADP, Inc. Stryker Corporation

Cummins, Inc. Texas Instruments Corporation
Eaton Corporation The Procter & Gamble Company
Fedex Corporation U.S. Bancorp

Ford Motor Company United Parcel Service, Inc.
JPMorgan & Chase Co. Viacom Inc.

NextEa Energylnc. Wells Fargo & Company

Northrop Grumman Corporation

No PAC, Little Spendin@even companies did not have an emplefigeded PAC and spent little to no
political money overall.
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ColgatePalmolive Company National Oilwell Varco, Inc.
Costcawholesale Corporation Schlumberger N.V.

IBM Corporation The TJX Companies, Inc.
KimberlyClark Corporation

No SpendingexceptTrade AssociationsTwelve companies indicated in their disclosures that they while they
R2y Qi &aLISYR RANBOGf & 2NJ AY RAphde @edticBonsiomheir pagmentdz8 y O S
trade associations.

Accenture Public Limited Company lllinois Tool Works

ADP, Inc. KimberlyClark Corporation
Air Products and Chemicals National Oilwell Varco, Inc.
Aon Corporation Schlumberger N.V.

BB&T Corporation Stryker Corporation

Dell Inc. The TJX Companies, Inc.

Some Restrictions on SpendinBiftycompanie&® placed some type of restriction on their direct political
spending, as reflected in the chart below:

Type of Political Spending Number of Companies That Restrict

Direct independent expenditures 40
Candidates, parties, and 527 groups 22
(501)(9(4) goups 17
Ballot measures 10
Trade associations 9

ASSESSINBOARDOVERSIGHT G#OLITICASPENDING

Why is board oversight so important? Board oversight of corporate political spending assures internal
accountability to shareholders and to othetakeholders. It is becoming a corporate governance standard.

Data from the 2012 CPR2&icklin Index indicate that a majority of companies in the top echelons of the S&P
500have some level of board oversight of their politicahtributions and expenditurse

Board OversightMore than half, or @9 companies out of
196 (56 percent), said their boards of directors regularly
oversee company political spending.

Graph 5: Board Oversees Spending

No, 44% Yes or Board Reviews PolicyNinetyfive companies (48 percent)
Partial, said that a board committee reviews company policy on
6% political spending.

Board Reviews Expendituregightyeight companies out of
192 that make some kind of political expenditure (46 percent)
said that a board committee reviewsmpany political expenditures.

' The number 5@ccounts for overlaps in the types of restrictions, as indicated in the following table.
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Board Reviews Trade Association Paymerisrty-four companies out of 187 companies that do not place
restrictions on their payments to trade associations (24 percent) indicated that a board committee reviews
company paymergto trade groups.

COMPARISONMFCOMPANYPERFORMANCE 8ZE

Companies new to the Index in 2012 were smaller in(sigeneasured by consolidated market capitalization)
than those companies that were studied for the second year in a row. The new, sinatiarketsize
companiesvere less likely to provide full disclosure of political spending, and board oversight.

Of the 109 companiethat arenew to the Index, the average overall score for political disclosure and
accountability was @on a scale of zero to 100, compared to an average overall sco@fof those 88
companiedirst studied in 2011.

Comparison TableRepeat Companiésvs. New Companies

Repeat Companies New Companies

Total # of companies 88 109
Average Market Cap $80.8B $229B
Average Index Final Score 53 26
Average Index Disclosure Score 46 21
Average Index Policy Score 76 44
Average IndeXversight Score 46 20
Number of Companies with Final Score Over . 50 26

*0Repeat Companiésefersto thosecompanies that were includeid the 2011CPAZicklin Indexas well as this one
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COMPARISON JPERFORMANCEY FECTORS

When all companies ithe 2012 Index were compared by industrial sector, thettapked sectors for

political disclosure and accountability were Accident and Health Insurance and Medical Service Plans; Drugs
Commercial Banks; and Computer Programming, Data Processing, amdr@ldted Computer Related

Services

SIC Primary Industry Group Average Number of  Best Performing Companies (Score)
Final Index Companies
Score in Group
Accident and Health Insurance and 64 5 AFLAC Incorporated (9
Medical Service Plans
Drugs 57 11 Merck (97)
Commercial Banks 53 10 US Bancorp (81!
Wells Fargo & Company (8
Computer Programming, Data 51 8 Microsoft Corporation (94

Processing, and Other Computer
Related Services

Petroleum Refining 40 5 Chevron (49)
Combination Electric and Gas)d 39 5 Exelon Corporation (88
Other Utility Services

Surgical, Medical, and Dental 35 7 Baxter International (83]
Instruments and Supplies

Electric Services 34 6 Dominion Resources (7
Miscellaneous Business Services 34 6 Visa (75)
Fire, Marineand Casualty Insurance 25 6 The Chubb Corporation (6¢
Crude Petroleum and Natural Gas 19 7 Occidental Petroleum (60

Miscellaneous Investing 5 7 Ventas, Inc(14)

*74 sector groupsvererepresented among the 196 companies in the Index, and only those with more than five companies
were included irthe aboveanalysis.Becauset involved averaging aicores,CPA considered five to be the leasfficient
sample size for a meaningful anatys

" CPA chose to use a formal system developed by the U.S. government and used by the business community to group
companies by sectors, called the Standard Industry Classification (SIC) system. Primary Industry Groups refers to a subset of
SIC.
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APPENDIX 1: METHOMIILY

In late 2003, the Center for Political Accountability launched an initiative to persuade companies to adopt
board oversight and disclosure of political spending. Today, theZ@RBn Index praides a scorecardt
measures how corporations have changed their policies and practices over time; and it portrays how
companies are positioning themselves for the future.

SAFEGUARDINGBJECTIVITY

To develop an objective system for scoring companies, CPA establishddisory committee. (The
YSYOSNBR IINB fA&GSR Ay a! Oly2¢6f SRAYSyGadé

To determine company scores, CPA conducted an objective review of information available from company
web sites. In some instances, the folloyw discussions with companies about their préhary scores also
contributed to this objective review.

CPA has worked in its research process to maintain openness and transparency. In February 2012, CPA sent
letters to the top 200 companies in the S&P 500 informing them of the project, and praideply of the
indicators to be used in rating companies. The data were collected betieech 12andMay 25,2012.

Eightyeight of the companies, or 45 percenitthe companies in théndex replied with questions and
comments. As a result of the discamns with CPA that followed, many companies committed to or
implemented increased disclosure and oversight of political spendihghformation included in this report
reflects publicly available datas reviewed by CRAs of September 7, 2012.

SCOPE ORESEARCH

Scoringinthe CRRA O1 f Ay LYRSE A& o0laSR 2y LlzofAOfteé& | GFAfl of S

collected byresearchersinder supervision of CPA staff.

For the purposes of this study, corporate political spending was definexkpenditures from corporate
treasury fundsdirect and indirect, used to sway elections of political candidates and issues. See the Glossary
at the end of this report for further explanation.

The study reviewed corporate political spending practimfethe top 200 companies, as measured by market
capitalization at the end of 2011, in the S&P 500. These are the leading publicly traded companies in the
United States. This represents an expansion from the first Index, published in 2011 and ratingiesrimpan
the S&P 100.

COMPANIEEXCLUDED FRAMDEX

Several companies were excludéthilip Morridnternationaldoes not have operations in the United States
andwas excluded from the survégr this reasonas it was in 201Three other companies wereeluded
because they were acquired: Medco, El Paso, and Progress Energy.

Removed from the 2011 Index list of companies, for the purposes of the 2012 Index, were Alcoa, Allstate,
Avon, Campbell Soup, Entergy, NYSE Euronext, Regions Financial, SarslLHex&h, Weyerhaeuser and
Xerox.In 2011, hese companies belonged to the S&P 100 Index. It relies on two major measures of
companies, market size and sector ranking. Because the S&P 500 is structured differently, however, these 11
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companies did not plce in the top 200 companies of the S&P 500 (by market capitalization) in 2011. Their
removal left 88 companies overlapping from 2011 to 2012.

CGHANGESOINDICATORS

The2012Index relies on 2indicatorsto gauge disclosure, policies, and compliance and oversight. CPA
initially developed 29 indicatonsnder the directiorof Mr. Kinder and Prof. Laufer; after hearing concerns
and suggestions of companies, CPA has eliminated five indithtdrsereused n its 2011 Indeyand has
added one new indicator.

¢

The indicators draw on emerging best practices identifietd KS / 2y FSNBYy OS . 2 NRQa | Iy
Political Activity coauthored by CPA, and on the model code of conduct for political spendirejaped by

the Center in 2007. CPA also asked approximately 60 experts in the corporate, NGO, academic, and

institutional investor communities to review thaiginalindicators.

The following indicators, used in the 2011 Index, were removed this year:

#14: Does the company include its policy on political spending made with corporate funds, if any, in its overall code of
corporate conduct?

lHHY 52834 (GKS O2YLlye KIF@S | LltAde dGKFG F ALISOAFASR o602t
spendng? Is this report approved by the board as a whole and made public?

#23: Does the company state on its website that the board of directors or a committee of the board receives regular
NBLIZ2NIa 2y GKS O2YLI yeQa LRf{AGAOIE &ALISYyRAY3IAK

#25: Does the comparpost on its website its policy for approving political spending with corporate funds?

#28: Does the company request from its trade associations and other similar recipients to report on how the
O2YLI yeQa O2yGNROdziA2ya 2 Nif doJlmdke Big/répart pific? y& a2 NI | N8B dza SR

The following indicator was added this year:

#4:Does the company publicly disclose payments to otherebteampt organizations, such 881(c)(4$, that the
recipient organization may use for political purposes?

CHANGESODATAINTERPRETATION

In order to make the ranking of companies sinm@ad more transparent, CPA made several changes to its
scoring of indicators.

CPA removed from its overall rankings four companies that do not engage in political spending as# that
trade associations not to spend their payments for political purposes. The compani@\vir€olgate
Palmolive, Goldman Sachs, and Prax@iis change was adopted in an effort to make the comparison of
companies more consistent. It also was adoptedistinguish between companies that make political
expenditures and those that do not spend politically and impose restrictions on their trade association
payments.

For the purposes of ranking companies, @Bsincluded scores on all 25 political daslire and

accountability indicators. In 2011, CPA ranked companies based on seven key indivdforsvided a

second set of scores based on all of the 29 indicators used that yrearder to simplify the ranking and
reinforce importance oéllindicators, CPA has now consolidated the previous two scoring systems into one.
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CPA incorporated two new key performance indicatavBich are weighted more heavily than the other
indicatorsin order to highlight their significanc&he new key performance inditors are the following:

#4: Does the company publicly disclose payments to otheetaxmpt organizations, such &61(c)(43,
that the recipient organization may use for political purposes?

#10: Does the company have a publicly available policy governing its political contributions and
expenditures made with corporate funds?

CPA no longer assigns a score to #11, which asks if a company has a policy to give political funds only through
a Poltical Action Committee (PAQ)his change was made in order to clarify that CPA does not endorse or
oppose PA®@nly political spending. When a score was assigned to the indicator, readers may have inferred
that CPA took a stand regarding P&y politicd spending.

ASSIGNINGIUMERICASCORES TRESPONSES

Thea { O2NR Yy 3 YSeé 2y liststha2d12indicatdrF anditieimaxinid hd@iseli for each.
Numerical scores were assigned following a simple arithmetic system described below.

NEALR2EES 2ANF ab 28 ! Llgifed tlelmadintim score; and & | &

ANBalLRyasS 2F ab2é¢é¢ G2 +y AYRAOFG2NI NBadzZ 6SR Ay |
!
I NBaLRyaS 3aifen daif of Il@imakirbuén sobre. &

il
il
il

Indicators that are highlighted in the table includeK 2 8 S G KI G I NS O2yaARSNBR aiSe
(KPIs), which are scored more heavily than the rest.

Research for the 2012 Index was based primarily on qualitative information, measuring distinctive
characteristics, properties, and attributes refléi SR Ay S OK O2YLI yéQa ¢SoariaSo /
Advisory Committee in ordeo be as consistent, fair, and accurate as possible.

2012AGREEMENGOMPANIES

The following companies in this Index committhating the 2012 proxy seasaa disclose their political

spending, direct and indirect, and increase accountability in response to shareholder engagement. Because
of the time that it takes for a company to gather information and develop appropriate systems for accuracy,
some of thecompr YA Sa Q Ay ( S ynetsBluded fhlthis B2Boit, whidiBeflects all publicly available

data as of September 7, 2012. The companies are: Halliburton, State Street Corporation, Reynolds American,
The Chubb Corporation, CSX Corporation, and Aflac, In
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GLOSSARY

Ballot measure committeeA group formed to support or oppose the qualification or passage of a ballot initiative
or referendum.

Direct political spendingContributions to state legislative, judicial and local candidates; political parties and
political committees (including those supporting or opposing ballot initiatives); and contributions to other political
entities organized and operating under 26 U.S&€c. 527 of the Internal Revenue Code, such as the Democratic
and Republican Governors Associations, 60dof £ SR & { dzLISNJ t ! / & D¢

Direct spending can also include independent expenditures, which may not be coordinated with any candidate or
political comnittee.

Electioneering communicatiarA radio or television broadcast that refers to a federal candidate in the 30 days
preceding a primary or 60 days preceding a general election (2 U.S.C. § 434(f)(3)).

Independent expenditureA public communication thaexpressly advocates the election or defeat of a candidate
and is not coordinated with a candidate or political party.

Indirect political spendingPayments to trade associations and other-esempt organizations used for political
purposes. Under theefleral tax code, civic leagues and social welfare organizat@ifq)(4)organizations) and

business leagues and trade associations (501(c)(6)organizations) may engage in political campaign activity, so long
as the political activity does not comprisesh I NP dzZLJQ& LINA Y| NB | Ol AGAGe @

Indirect political spending can include independent expenditures, when corporate payments to trade associations
or 501(c)(43% are in turn spent to purchase ads supporting or opposing candidates, or the trade associations or
501(c)(4¥ pass these corporate payments to other organizations.

A company may not be aware that a portion of its dues or other payments is used for political activity.
Political activity/political spending Any direct or indirect contributions or expendies on behalf of or in
opposition to a candidate for public office or referenda; any payments made to trade associationsaerapt

entities used for influencing a political campaign; and any direct or indirect political expenditure that must be
reported to the Federal Election Commission, Internal Revenue Service, or state disclosure agency.
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2012 CPAICKLIN INDEX SCORKEY

candidates considered to be proper recipients of th

O2YLI yeQa LIRtAGAONE & LS

Max Max
# Indicator Score | # Indicator Score
Does_ the_ company pl.Jb“dy dl_s_close cqrporate Does the company have a publicly available policy
contributions to candidatesolitical parties, and 527| . . PR . .
1 o . . L 4 14 | including specific criteria for making or approving 2
organizations, including recipient names and amou o . : ”
given? political expenditures with corporate funds?
Does thecompany publicly disclose independent Does the company have a publicly available policy
5 political expenditures made in support of or in 4 15 requiring seniomanagers to oversee and have fina 5
opposition to a candidate or political party, includin Fdzi K2NR & 2@0SNI Fff 27F
recipient names and amounts given? spending?
Does the company publicly disclose payments to Does the company have alplicly available policy
3 | trade associations that the recipient organizationn] 6 16 | that the board of directors regularly oversees the 2
use for political purposes? O2YLI yeoa O2NLRNI GS L@t
3?12‘:' ttgzg)?eTnpatné p::iggodicfjshp:g f(]grzgto Does the company have a specified board committ
4 empt organizations, 6 | 17 |GKFG NBOASsa (KS O2YLIy 2
that the recipient organization mayse for political .
expenditures?
purposes?
Er(:]?)i::se ;ﬁ?gi?yis:tzhgfly gsrggi?si’::(tjgfbth?ra o Does the company have a specified board commit
5 s P pay ade by 2 |18 |GKFHG NBOASsE (KS O2YLIy 2
associations or other tax exempt organizations of .
. L made with corporate funds?
which the company is either a member or donor?
Does the companpublicly disclose payments made Does the company have a specified board commit
directly or indirectly to influence the outcome of GKFG NB@GASga GKS O2VYLIy
6 . . .. 4 19 . o 2
ballot measures, including recipient names and associatios and other taxexempt organizations
amounts given? which may be used for political purposes?
5254 UKS - 02. YL ye Lzt Ad Does the company have a specified board commitf
managers (by position/title and/or names of the ) . : " .
7 0. \ - . 2 20 | that is responsible for approving all political spendi 2
individuals involved) who have final authority over made with corporate funds?
§KS 02 YLJ yspeRding dégidiohsd A O P '
Does the company publicly disclose an archive of ¢ Does the company have a speqfled board commitg
8 | political contribution disclosureeport for each year 4 21 _compgsed entirely of outside directors, that 2
) X . . . is NBalLR2yaArotS FT2N 2JJSNA
since the company began disclosing the informatio| o
activity?
Does thecompany publicly disclose an archive of e
disclosure report of payments/dues to trade Does the company post orsitvebsite a detailed
9 | associations and other taaxempt groups used for 4 22 | report of its political spending with corporate funds| 4
political purposes for each year since the company semiannually?
began disclosing the information?
Does the company have a publicly available policy Does the company malkaevailable a dedicated
10 | governing its political contributions and expenditurg 6 23 | political disclosure web page found through search, 2
made with corporate funds? accessible within three mousdicks from homepage
Does the company have a publicly available policy Does the company report annually on its website o
11 | permitting political contributions only through Y/N 24 | its adherence to its code for corporate political 2
voluntaryemployeefunded PAC contributions? spending?
Does the company have a publicly available policy
stating that all of its contributions wiiromote the Does the company state on its website that outsidg
12 | interests of the company and will be made without 2 25 | auditors or independent expertgrovide periodic 2
regard for the private political preferences of reviewdF GKS O02YLIl yeQa Lkt
company officers and executives?
Does the company have a publicly available policy
13 describing the types of organizations and/or 2 TOTAL MAXIMUM 72

23




QUALITATIVE RESUETR ALL COMPANIES

Company Name 1 2
3M Company P N
Abbott Laboratories Y NA
Accenture Public Limited

Company NA | NA
ACE Limited N N
ADM Company P N
ADP, Inc. P NA
Aetna, Inc Y Y
AFLAC Inc. Y Y
Air Products and Chemicals ' NA | NA
Allergan, Inc. Y Y
Altria Group, Inc. Y Y
Amazon.com, Inc. N N

American ElectriPower

Company, Inc. P N
American Express Company| Y NA
American International

Group® N N
American Tower Corporation| N N
Amgen Inc. Y Y
Anadarko Petroleum

Corporation

Aon Corporation

Apache Corporation

Apple, Inc.

Applied Materials, Inc.
AT&T, Inc.

Baker Hughes Incorporated
Bank of America Corporation
Baxter International
BB&TCorporation

Becton, Dickinson and
Company

Bed, Bath & Beyond
Berkshire Hathaway
Biogen Idec, Inc.
BlackRock, Inc.
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z 2

z2<zZzzzzv9vzZzzZz2z

2zZ2zZ2zZ22Z2

A

4 5 6 7 8 9 10 11 12 13 14 15 16 17 18 19 20 21 22 23 24
N N N Y NA N Y N P N P P P N N Y P Y N
N N Y P Y P Y P Y Y Y Y Y N N N Y Y Y N
NA | N NA ' NA | NA N Y Y NA | NA NA NA P P NA | N NA | Y N Y P
N N N P N N P N P N N P N N N N N N N N N
N N N P P N Y N P P P Y Y Y Y N N Y P Y N
N N N P P N Y P P P P P Y Y P N N Y P P N
N N N Y Y Y Y N Y P P Y Y Y Y Y N Y P Y Y
Y N Y Y NA  NA | Y N P Y Y Y Y Y Y Y N Y Y Y Y
NA N N NA | NA N Y Y Y NA | NA | NA | Y P NA | N NA | Y NA | P N
N N Y P Y P Y N P Y Y P Y Y Y N N Y Y Y N
B N Y Y Y P Y N P Y Y Y Y Y Y Y N Y P Y N
N N P N N N B N N P N N P N P N N P P Y N
N N N Y N N Y N Y N Y P P P N N Y N Y N
N P P Y Y N Y Y P Y P Y P N P P
N N N P N N P N P N N Y Y P Y N N N N N N
N N N N N N B N N N N N N N N N N N N N N
N N Y P Y N Y P Y Y Y Y Y N N Y P Y N
N N N N N N N N N P P N N N N N N N N N N
N N N N N N P N N N N N N N N N N N N N N
N N N N N N N N N N N N N N N N N N N N N
N N Y Y NA NA | Y N P P Y Y Y N N N N N P Y N
N N N P N N P N N N N N N N N N N N N N N
N N N P N N Y N P Y Y P P P P P N N N P N
N N N N N N P N N P N N N N N N N N N N N
N N N N N N P N N P N N Y N N N N N P P N
Y N Y P Y Y Y N Y Y Y P Y Y Y Y N Y P Y N
NA N NA NA | NA N Y Y N NA | NA | NA | NA | N NA | N NA | NA | P N N
N N N Y N N P N N P N P Y Y P N N Y N Y N
N N N P N N P N N N N P P N N N N N N N N
N N N N N N N N N N N N N N N N N N N N N
N N N P N N P N N N N P N N N N N N N N N
N N N N N N N N N N N N N N N N N N N N N

NiBat iShadNBdKaIempotaly mdt&adiurdof/pBliSical expenditures since Octa®@8. AIG has not provided formal documentation

supporting this information, as regsted by CPA, as of September 2612.
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11 12 13 14 |15 16 17 18 19 20 |21 22 23 |24 |25

10

Company Name

Boston Properties, Inc.
BristolMyers Squibb

Company

Broadcom Corp.

Capital One Financial

Corporation

Cardinal Health

Carnival Corporation

Caterpillar, Inc.

CBS Corporation

Celgene Corporation
CenturyLink, Inc.

N

Chesapeake Energy Corp.
Chevron Corporation
Cisco Systems

Citigroup

NA

CME Group
Coach

Cognizant Technology
Solutions Corporation

NA
NA

NA
NA

NA

NA

NA
NA

NA

NA
NA

NA
NA

ColgatePalmolive Company | NA

Comcast Corporation
ConocoPhillips

Consolidated Edison
Corninglncorporated

Costco Wholesale

Corporation

NA

NA

NA

NA | NA

NA

NA NA | Y NA ' NA | NA | NA | NA | NA

NA

NA

NA

NA

NA

Covidien Public Limited

Company

CS)Corporation
Cummins, Inc.

NA

NA 'Y
Y

NA
P

CVS Caremark Corporation

Danaher Corporation
Deere & Company

Dell Inc.

NA

NA

NA

NA

NA | Y NA

NA
N

Devon Energy Corporation

DirecTV

Dominion Resources

N

Duke Energy Corporation

E.l. Du Pont de Nemours

Company

NA | NA

Y

NA

Eaton Corporation

Ebay Inc.
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10

Company Name
Ecolab Inc.

NA

Eli Lilly and Company

EMC Corporation

Emerson Electric

EOG Resources, Inc.
Equity Residential

Exelon Corporation
Express Scripts

Y

Exxon Mobil Corporation

Fedex Corporation
FirstEnergy Corp.

NA

NA

NA

NA

NA
N

Ford Motor Company

Franklin Resources, Inc.

FreeportMcMoran Copper &

Gold Inc.

NA
=)
Y

General Dynamics Corp.

NA
NA

General Electric Company

General Mills

NA

Gilead Sciences

Goodrich Corporation

Google Inc.

H.J. Heinz Company
Halliburton Company

HCP|nc.

Hess Corporation

Y
P

Hewlett-Packard Company
Honeywell International

Humana Inc.

NA

NA | NA | NA | NA | NA NA
N NA | NA | NA NA

NA
NA

NA 'NA NA NA NA NA |[NA NA 'Y NA ' NA | NA | NA | NA | NA
NA NA | NA | NA NA | NA | NA | NA | NA

NA
NA

NA
NA

BM Corporation

llinois Tool Works
ntel Corporation

ntuit Inc.

ntuitive Surgical, Inc.
Johnson & Johnson
Johnson Controls

NA

NA

NA
NA
NA
NA

Y

JPMorgan Chase & Co.
Kellogg Company

NA NA | Y
NA

Y

NA | NA NA NA

NA

Y

NA

NA NA

KimberlyClarkCorporation

Kraft Foods Inc.

Lockheed Martin Corporation Y

Loews Corporation

Lorillard Inc.

N

Lowe's Companies, Inc.
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10

Company Name

P

Marathon Oil Corporation
Marsh & McLennan

Companies, Inc.

NA

Mastercard Inc.

NA

Y

McDonald's Corporation
McKesson Corporation
Mead Johnson Nutrition

Company

Medtronic, Inc.

Merck & Co., Inc.

Metlife, Inc.

NA | NA

N

NA
NA
NA

Microsoft Corporation
Monsanto Company

Morgan Stanley

NA

Motorola Solutions Inc.

NA

NA | NA | NA | NA

N

NA

NA | NA | NA | NA | NA

NA

NA |'N NA N NA | NA | NA

NA

National Oilwell Varco, Inc.

Newmont Mining Corporation P

News Corporation

NA

NextEra Energy, Inc.

Nike, Inc.

Noble Energy, Inc.

Y

Norfolk Southern Corporation Y
Northrop Grumman

Corporation

NA

Occidental Petroleum

Corporation

Oracle Corporation

Pepsico, Inc.

NA

Pfizer Inc.

PG&E Corporation
PPL Corporation

Praxair, Inc.

Y NA | NA NA | Y NA | Y NA | NA | NA

NA

NA ' NA | NA NA | Y

NA

NA | NA

NA
N

N
Y

Precision Castparts Corp.

Priceline.com Incorporated

Prudential Financial, Inc.

NA

Public Service Enterprise

Group

Public Storage

N

Qualcomm Incorporated
Raytheon Company

NA NA | Y
NA

Y

N

Reynolds American, Inc.
Schlumberger N.V.

NA

NA | NA

NA

NA
N

Simon Property Group, Inc.
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Company Name

Spectra Energy Corp.
Starbucks Corporation

State StreeCorporation
Stryker Corporation

Sysco Corporation

T. Rowe Price Corporation
Target Corporation

Texas Instruments
Corporation

The Bank of New York Mellor
Corporation

The Boeing Co.

The Charles Schwab
Corporation

The Chubb Corporation

The Coca&ColaCompany

The Dow Chemical Company
The Estee Lauder Companie:
The Goldman Sachs Group
The Home Depot, Inc.

The Mosaic Company

The PNC Financial Services
Group

The Procter & Gamble
Company

The Southern Company

The TIX Companies, Inc.
The Travelers Companies, In
The Walt Disney Company
The Williams Companies, Inc
ThermoFisher Scientific Inc.
Time Warner Cable Inc.
Time Warner Inc.

Tyco International Ltd.

U.S. Bancorp

Union Pacific Corporation
United Parcel Service, Inc.
United Technologies
Corporation

UnitedHealth Group
Incorporated

V.F. Corporation

Ventas, Inc.
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25

24

23

22

21

20

19

18

17

16

15

14

13

Y

N

NA

Company Name

Verizon Communications, Inc Y

Viacom Inc.
Visa Inc.

Vornado Realty Trust
WakMart Stores, Inc.

Walgreen Co.

Waste Management, Inc.

Wellpoint, Inc.

Wells Fargo & Company

Yahoo! Inc.

Yum! Brands Inc.
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SCORED RANKINGS QOF BOMPANIES

97
94
93
92
88
88
85
85
83
82
81
81
79
78
78
76
76
76
76
75
73
73
73
73
74
74
74
74
72
72
71
69
69

%100

70
68
67
66
63
63
60
59
58
58
57
56
56
55
55
55
55
54
54
54
54
54
53
53
53
53
52
52
50
50

Total
Raw
Score
61
61
51

12 |13 |14 | 15| 16| 1718 |19 | 20| 21 | 22| 23| 24| 25
2
2
2
2
2
2
2
2
2
2
2
2
0
2
2
2
0
2
1
0
0
0
0
1
2
0
0
2
0
2
0
2
2

11
N
N
N
N
N
N
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¥ This list excludes four negivingcompaniegthose that do not make direct and indirect political expenditures and placetdatés on trade association paymentdBM, Colgate

Palmolive, Goldman Sachs, and Praxair.
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supporting this information, as requested by CPA, as of September 7, 2012.
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